
  

Recently it was in the news that certain Internet 

Search Engines such as Microsoft Edge were planning 

to power their browsers with ChatGPT. So, what is 

ChatGPT and how does that enhance search 

engines? 

Artificial Intelligence (AI) uses Natural language 

processing (NLP) giving computers the 

ability to understand the text and 

spoken words in much the same way 

human beings can. The browsers and 

search engines utilize NLP to 

understand and respond to user 

queries. Examples of NLP are English, 

French, Hindi, etc. 

Before going any further let me introduce a new 

term, Chatbots which is necessary for understanding 

ChatGPT. At the most basic level, a chatbot is a 

computer program that simulates and processes 

human conversation (either written or spoken), 

allowing humans to interact with digital devices as if 

they were communicating with a real person. Verizon 

and ATT are some of the companies I know that use 

Chatbots for customer support where you talk to a 

computer in the way you would converse with a 

human being. 

ChatGPT, which stands for chat-based Generative 

Pre-trained Transformer, is a potent tool that can be 

put to use in several different ways to boost 

productivity in several different areas. It analyses and 

comprehends written or spoken language using 

machine learning algorithms, and then generates 

responses based on that input. Because it is trained 

on an enormous amount of text data, ChatGPT can 

comprehend the context and meaning of words and 

phrases and generate contextual responses that are 

highly relevant. 

ChatGPT utilizes both NLP and AI to understand and 

respond to user queries. It is designed specifically for 

conversational AI, making it more adept at handling 

complex conversations and understanding natural 

language inputs. Thus, Search engines using ChatGPT 

specialize in conversational AI making its browser 

more effective. 

ChatGPT offers a seamless user 

experience (transparent), with a chat 

interface that’s easy to use and 

navigate. It also provides a 

personalized experience, with 

responses tailored to the user’s 

specific needs and preferences. 

ChatGPT can be easily integrated with a variety of 

platforms and applications, including messaging 

apps, social media platforms, and websites. It’s also 

customizable, so businesses can tailor it to their 

specific needs. Non-ChatGPT devices, on the other 

hand, may not be as flexible when it comes to 

customization and integration with third-party tools. 

Both ChatGPT and NLP understand and respond to 

user queries. However, ChatGPT is designed 

specifically for conversational AI, making it more 

adept at handling complex conversations and 

understanding natural language inputs. Search 

engines such as Google that use only NLP as part of 

its broader suite of products may not be as 

specialized in conversational AI unless they adapt to 

ChatGPT. 

Overall, ChatGPT is a versatile and powerful tool that 

can be used in a variety of ways. It’s still in its early 

days, but technology like this, I believe, represents a 

paradigm shift in AI-assisted productivity. ChatGPT, 

or something like it, is very likely to become an 

invaluable tool for anyone looking to boost their 

output and efficiency. 


